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Lifestyle
Italian Wine Culture

The Frescobaldi family can trace its history back for centuries and their estates are located in some of the 
most famous areas of Tuscany: Chianti Rufina, Montalcino, Pomino, Colli Fiorentini and Maremma. While 
all Frescobaldi wines are highly prized, each estate’s production reflects the characteristics of the differ-
ent areas that the grapes come from and distinguishes itself from the others. A tour of four Frescobaldi 
Gran Crus, Mormoreto produced at their Castello di Nipozzano property in Pelago; Giramonte produced at 
the Tenuta di Castiglioni in Montespertoli; Ripe al Convento produced in Montalcino in Siena and Pomino 
Benefizio produced at the Pomino estate in Rufina is an excellent way to explore some of the most beautiful 
areas in Tuscany while tasting some of the best wines that Italy has to offer. So join us on a wine tour that 
goes well beyond the ordinary. 

Castello di Nipozzano
The castle of Nipozzano is the Frescobaldi’s most famous property. Located in Pelago overlooking the Arno 
river valley, the area has produced wines for centuries. In fact, great Renaissance artists like Donatello 
and Michelozzo Michelozzi supposedly were customers. Thanks to the foresight of a Frescobaldi ances-
tor, Cabernet Sauvignon, Merlot, Cabernet Franc and Petit Verdot grapes have been cultivated there since 
1855. These vines produce Mormoreto, the estate’s Gran Crus. The breezes that blow across the Mormoreto 
vineyard create a soft murmuring sound that inspired the name of the wine. Thanks to a delicate balance 
of altitude, soil  and ventilation, the grapes raised here produce harmonious wines that age very well. 

Tenuta di Castiglioni 
Property of the Frescobaldis since the 11th century, the Castiglioni fort is one of the three fortresses in the 
family’s coat of arms. Located in the hills to the southwest of Florence in Val di Pesa, the estate follows the 
Via di Castiglioni, built by the Romans to unify Tuscany and Rome. Wines have been produced here since 
the year 1300. The area’s fertile soils have both rock and clay and are ideal for the cultivation of robust and 
vivacious Merlot. The estate’s warm and dry microclimate gets afternoon breezes from the Tyrrhenian Sea 
that give the wines intense fruitiness, smoothness and refined structure. The Gran Crus Giramonte, a pow-
erful, fascinating Merlot that ages very well, is produced here in limited quantities. 

Castelgiocondo
The village of Castelgiocondo, located southwest of Montalcino, was built in 1100 to defend the road leading 
from the sea to Siena. The town is represented in a famous fresco by Simone Martini in Siena’s town hall. 
The historic Frescobaldi estate in Castelgiocondo began producing Brunello di Montalcino in 1800. The es-
tate has hillside vineyards with well-drained soil and south western exposure. Great care is taken to ensure 
that the vines produce just a few grapes with rich, dense juice. The Ripe al Convento vineyard produces a 
great Brunello with elegant texture, famous the world over for its quality and longevity.

Castello di Pomino
The castle of Pomino is 35 km east of Florence in the Apennine mountains and dates from 1500. The es-
tate’s high altitude vineyards have been famous since 1716 when the Grand Duke Cosimo III de’ Medici de-
clared it amongst the four most highly prized Tuscan territories for wine production. The vineyards enjoy 
a fresh and well-ventilated microclimate. Chardonnay and Pinot Nero grapes were introduced here in 1855 
and produce wines with extraordinary elegance, finesse and minerality. This estate’s Gran Cru is Pomino 
Benefizio Riserva, an elegant and powerful Chardonnay from vineyards located at the highest altitudes on 
the estate.  Aged in barriques, this is one of Italy’s few ‘Riserva’ white wines.

These are just four of the Frescobaldi’s gems. Look for other excellent wines from their Ammiraglia estate 
in Magliano in the heart of Tuscany’s Maremma region. This estate’s dramatically modern cellars were 
designed by Piero Sartogo and merge beautifully into their surroundings.

It comes as no surprise that one of Italy’s finest families should 
produce some of Italy’s finest wines. 

Frescobaldi Gran Crus
text by Clare Mahon photography by Andrea De Maria

Montalcino
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Joy of Ownership

“We enjoyed every minute of the day and are happy that we chose to keep the yacht essential.”

Benetti Miamaa

text by Clare Mahon portraits by Stefano Novelli

Miamaa. “Not bad,” in northern Italian 
dialect but also a play on words on mi 
ama, he -or she- loves me. Miamaa, 
a 32m Benetti Tradition is indeed not 
bad at all and is very well loved by both 
her owners and crew. Join BE in an 
unusual “four-handed” interview with 
her owner and Captain, an interview 
that offers insights on travel but mostly 
into that magic ingredient of onboard 
life - mutual esteem and respect.

“Miamaa is the 25th Benetti Tradition launched 
since the first yacht in this series was built in 2003 
and is the third Tradition 105 in the updated se-
ries. Sea keeping performance and manoeuvrabil-
ity are assured by addition of a bulb, which makes 
the new Traditions real navettas with navigation 
standards usually found only in larger yachts. 
Exterior styling and engineering are by Stefano 
Righini Design and the yacht’s interiors were de-
signed by Zuretti and personalised by Roberto del 
Re, the owner’s own interior designer.

“I was hired by the owners during the build,” says 
Andrea Segato, Miamaa’s Captain, “and following 
the build closely was a very positive experience. 
The owners had had several yachts before, but Mi-
amaa is their largest to date. They knew exactly 
what they wanted and Benetti’s team made sure 
that they got it.”

Building the yacht to the owner’s specifications 
involved structural modifications that included 
changing the interior layouts, especially in the cab-
ins area. “But working in tandem with Benetti and 
Roberto Del Re the owners got exactly the yacht 
they were looking for, a true second home that they 
can live comfortably on for months at a time.”

Miamaa had her technical launching in Viareg-
gio in February 2012 and spent her first summer 
cruising Corsica and Sardinia. “We had a wonder-
ful time and decided to spend an even longer peri-
od aboard in 2013,” says Miamaa’s owner. Captain 
Segato spent the winter planning a cruise from 
Greece to Livorno where both owners and crew 
had the time of their lives.

“The idea was to make the summer last as long 
as possible,” says Segato. “The owners boarded in 
Greece in mid-May where the summer had already 
started. We cruised slowly north in Croatia, avoid-
ing the worst of the heat and docked again back in 
Livorno in late September.”

“Andrea planned every detail right down to the 
perfect time for our arrivals so that we could get 
the best views,” says the owner. “He also planned 
itineraries based on the interests of our onboard 
guests - more historical and archaeological sites 
when my mother-in-law was with us, more natu-
rally beautiful spots when we had younger guests. 
I never asked where the next stop would be so that 
every new day was a wonderful surprise.”

“I planned very carefully, consulting with other 
Captains and hiring local guides. And naturally, 
seeing how athletic the owner is, I always made 
sure that we got plenty of exercise,” adds Segato. A 
typical Miamaa day would start with an hour-long 
run along local roads. “I would never have gone 
running by myself,” adds the owner, “but with An-
drea with me we really managed to explore.”

“Miamaa’s low draft allowed us to anchor close to 
shore, often in secluded bays where we were the 
only yacht around. Our morning run would be fol-
lowed by an afternoon dive, but we also did ori-
enteering, hiking and even some free climbing in 
Amalfi.”

“Our few select guests would come for 15 day vis-
its so that they could get acclimated to the yacht’s 
daily rhythms and immerse themselves in our sea-
going dimension. We enjoyed every minute of the 
day and are happy that we chose to keep the yacht 
essential,” says the owner. “We enjoy the open, un-
cluttered spaces of our cabins, and even though 
the main saloon is comfortable we always found 
ourselves on the upper deck, enjoying the air.”
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Building on the Benetti name, wealth of experience 
and strong tradition.

Towards the future...

For new shores: new stories & fresh faces

An all new Benetti Magazine

BE is the new Benetti magazine.

The historic Benetti shipyard has represented Italian excellence 
for more than 140 years and has been the leader of megayacht 
construction for the past 10 years.

The magazine discusses all the aspects of the Owners’ world.

BE is targeted to the most affluent people on the planet.



BE magazine represents an opportunity for advertisers
to reach the richest and most affluent men and women in 
the world directly from their desks and 
coffee tables

The Benetti world includes everything that is connected to 
excellence and to dreams that have been realized and dreams that 
have yet to come true. BE also inspires new dreams.

BE is a precious platform where the Owners of the largest and most 
luxurious yachts in the world showcase their fondest memories, 
inspiring experiences and their most treasured collections.

Benetti megayachts can be found at the most exclusive marinas and 
islands all over the globe, but the Owners enjoy also sharing their 
private lives with friends and their professional life with business 
partners and associates. And they do this through BE magazine.

Benetti has been synonymous with excellence - perfect harmony 
between passion for the sea and comfort, combined with design 
and creativity - for 140 years and continues to meet to challenge to 
overcome both material and intangible limits. 

Readership 
Owners of Benetti super and megayachts are high to ultra high net 
worth individuals that own multiple properties, private jets, luxury 
cars and collect everything from art to rare jewels.

A priceless opportunity that 
should not be missed



BE has opened the door.

Access the exclusive world of Benetti.

Our goal is to maintain and strengthen our trusting 
relationships; BE is designed to communicate 
with our valued customers

The new BE magazine has a large format and is printed on high-
quality paper. It is characterized by high-impact graphics and is 
printed only in English with articles written by skilled English and 
American journalists. Photography is courtesy of some of the most 
well-known professional photographers in the nautical field. Contents 
of the magazine are focused on the luxury lifestyle and Italian 
excellence, with topics ranging from culture, travel, fashion and real 
estate to the latest VIP events going on in the Benetti world.

Content Examples
- Welcome by Vincenzo Poerio

- Italy Bespoke: the Tailors of Naples

- Top Ten: Charming Luxury Properties in Italy

- Yachts: Benetti Classic Supreme 132’

- Italian Icons: Bottega Veneta

- Places: Secret Luxury in Apulia

- Agenda: Leonardo’s Machines in Brazil plus Ten other top Events
- Food: Millionaires’ Row - How the super rich invest in luxury wineries

- Accessories: Golden Minutiae



26% 23%

14%

8%

16%

13%

Europe

USA

Center/South America

Far East

Middle East

Italy

Elite and exclusive readership

BE magazine is printed and delivered exclusively to those who are 
able to afford a megayacht, those fortunate enough to fully live the 
luxury lifestyle to the hilt. 

3,000 copies are distributed worldwide, sent directly to Benetti 
Clients, prospects registered at worldwide boatshows and other high-
profile contacts in their network.

BE magazine is also displayed by Benetti Yachts at the most 
important boat shows throughout Europe, Asia and America.

Two editions of BE magazine are printed yearly: a Spring/Summer 
issue and an Autumn/Winter issue in conjunction with the main 
international yacht industry events.

- Four and five star hotels and luxury residential buildings

- Selected private clubs

- Prominent art galleries

- Private airlines (on board and in VIP lounges)

- Luxury car showrooms

- Selective book stores

Distribution



Special readers unique magazine... 
a world of gold

Ready to join the Benetti world?

BE magazine offers a range of advertising opportunities: single page, 
double page, an opening page or a centrally located position.

Our staff is responsible for strategically organising advertisements in 
relation to editorial content in order to highlight particular products 
or the connection to the pages directly before or after.



FormatsAdvertising deadlines

Single full page
240x335 mm + bleed 4 mm

Double page spread
480x335 mm + bleed 4 mm

Printed on Magno silk paper 170 gr, cover 250 gr. 

The BE Magazine will be published each year in conjunction with all 
major yachting events worldwide.

Publishing schedule 

Issue Date 

25 August 2017 

Material deadline 

21 July, 10 2017




