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Published for over a decade, SEA+I is a magazine 
for those who own and charter the world’s most 
prestigious superyachts. It celebrates the lifestyles 
and interests of our elite readership, focusing on 
the exceptional, the extraordinary, the priceless, the 
indulgent, the esteemed and ultimate that the world 
can offer. 

Our readers are an elite group – those who know 
how to live and travel with peerless style and spirit. 
Passionate about life aboard superyachts, they are 
avid world travellers, frequenting the most respected 
and outstanding resorts, islands, cities, hotels and 
spas. Wherever they are in the world, our readers 
demand the most exclusive and sought-after 
restaurants, boutiques, activities, fashion and  
culture, along with six star levels of accommodation 
and service.

Representing only the most respected companies 
and experts in their field worldwide, SEA+I 
enhances each issue with intelligent, stylish yet 
personal editorial, outstanding photography, and 
innovative, informative articles that solely focus on 
the things our readers want and need to read about.

Camper & Nicholsons International has been a 
leading authority in the world of luxury yachting 
since 1782. A family-owned company for 
generations, it has been instrumental in the design 
and build of many of the world’s largest and most 
legendary private yachts and has pioneered the way 
forward in yacht charter since the 1960s. 

Experts in every area of yacht charter, build, design, 
brokerage, charter marketing, yacht management 
and crew placement, Camper & Nicholsons 
International has generated an unequalled client  
list with an impressive number of loyal clients of 
many years standing. The head office of Camper & 
Nicholsons International is based in Monaco, but a 
network of nine multilingual offices stretches across 
Europe and North America, offering our clients 
peerless service the world over.

Camper & Nicholsons International draws on  
years of experience and expertise in yacht charter 
and travel and has established excellent contacts 
with the most prestigious and highly respected 
companies and specialists in every area of luxury 
travel and lifestyle.

Published by the international luxury yachting 
expert Camper & Nicholsons International, SEA+I 
is an editorial-led lifestyle magazine directed at 
– and personally delivered to – one of the world’s 
most prestigious markets: the clients of Camper & 
Nicholsons International. 

The clients of Camper & Nicholsons International 
are owners, investors and charterers of the world’s 
largest, most exclusive and most exceptional private 
superyachts. As such, they expect the very best from 
life and travel, and for more than 50 years they have 
trusted Camper & Nicholsons International to 
inform, introduce and entice them with new ideas, 
information and innovations in every aspect of 
luxury yacht charter. 

Camper & Nicholsons International has taken that 
wealth of experience and translated it into a unique 
and exclusive magazine for its clients.

The PublisherSEA+I The Magazine
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Each issue of SEA+I presents more than 200 pages of inspiration and 
information. Editorial features, written by superyacht specialists, high 
profile travel writers and experts from the world of luxury, focus on  
everything from interviews with yacht owners, captains and designers 
to luxury lifestyle and travel.

Yachts
Editorial features profile the work of the world’s 
leading yacht designers and shipyards, reviewing 
their greatest achievements and profiling their latest 
work. Each issue SEA+I searches out the latest and 
greatest of the superyacht fleet with a portfolio of 
the finest yachts available for charter and sale.

Cruising
Camper & Nicholsons yachts cruise to the most 
celebrated resorts, the most secluded island retreats 
and have the finest contacts in every port-of-call. 
Each issue, SEA+I creates outstanding cruising 
itineraries embracing the world’s finest restaurants, 
boutiques, clubs, islands and cities brimming with 
inspiration for out-of-this-world experiences.

Expert opinion
SEA+I draws on expertise from leading authorities 
in their fields, presenting unique viewpoints and 
insider knowledge on the world of luxury. 

Fashion 
For those who have everything, SEA+I presents the 
ultimate style portfolio for both male and female readers: a 
discerning selection of fashion, jewellery, watches, 
communications and entertainment equipment, travel 
accessories, luggage, ‘toys’ and designer accessories. 

ON BOARD  /  ILLUSION V

Designed as a family home  
at sea, the motor yacht  

ILLUSION V is a  
statement of style

WRIT TEN BY MIRIAM CAIN
PHOTOGR APHY BY MIKE BURNS

INTERIOR

LENGTH

58m (190’3)

BE AM

10.8m (35’5)

DR AFT

3.6m (11’1) 

BUILT BY

Benetti

NAVAL 
ARCHITECTURE 

Benetti

INTERIOR DESIGN 

Green & 
Mingarelli

YE AR 

2014

ENGINES 

2 X 3512C 
Caterpillars

FUEL 
CONSUMPTION 

325 lph

SPEED 

12/15 knots

SEA+I28 29

ON BOARD  /  Keeping fit on board

Shipshape

Life on the ocean waves can be seriously decadent,  
but it can also be the perfect way to maximise your 
health and well being. SEA+I talks to the experts in 

their fields on how to transform your next cruise  
into the ultimate well being experience.  

FITNESS

ARTICLE BY MIRIAM CAIN

yacht is the perfect place to optimise 
your health. The ocean itself is one of 
nature’s most serene environments, 

easily inspiring relaxation and reflection, it also 
has an inherent energy that can be harnessed 
by those inclined to activity. An endless arena 
for watersports, the ocean’s motion can also be 
used to tone muscles and improve core balance. 

If you are looking to add a dose of healthy 
living, occasional pampering spa treatments 
or a complete change of lifestyle, experts 
are on hand to deliver everything from spa 
experiences, to nutritional advice, to fitness 
training. James Duigan is a world renowned 
personal trainer who works with the likes of 
international model and businesswoman Elle 
Macpherson, and model and actress, Rosie 
Huntington-Whiteley. Duigan regularly 
accompanies his clients on board their yachts 
to maintain their training regime. “On board a 
superyacht, daily fitness activities will depend 
on location and itinerary but may include 
running on the beach, hiking in the mountains, 
circuit training on board or on the beach, and 
swimming in the sea, interspersed with yoga 
and Pilates sessions.”

Many of the larger yachts have their own 
gymnasiums, with cycles, treadmills, stair 
steppers and rowing machines, as well as 
free standing weights. For the smaller yachts 
without such facilities, the deck areas can 
provide ample space for all manner of aerobic 
activities, and even sailing yachts can prove to 
be an original fitness arena with winches and 
masts or side rails used for resistance training.

Matt Roberts is the man behind some of the 
most recognisable physiques in film, music, 
politics and fashion. He has designed gym 
facilities for several new build superyachts 
and has developed fitness programmes for 
their owners and guests. “A superyacht may 
be designed for relaxation and lounging, but 
nevertheless, it offers plenty of scope for activity 
and most luxury yachts today have some on 
board fitness equipment, if not a dedicated gym,” 
says Matt. “Go for a swim, get out the water toys 
and explore the coves,” recommends Matt. “If 
you are using machines, go for those that allow 
you to vary the intensity of the activity.”

Whether you want to sweat it out in your 
yacht’s high tech gym, complete with ocean 
views, practise your swing on a customised 
on board driving range, or head off for a bout 
of beach acrobatics, your charter broker, crew 
and trainers can arrange plenty to keep body-
conscious clients active. 

When it comes to relaxation and the ultimate 
on board pampering, massage has a deeper 
effect than simply relaxing the muscles.  
They also reduce the stress hormone cortisol 
and increase the anti-pain hormone serotonin. 
A handful of superyachts have crew members 
who are trained as massage and beauty 
therapists, but your broker can also arrange for 
specialists to come on board during your cruise. 

Heather Hawthorne is one such expert, 
travelling the world as a spa therapist-in-
residence. “A yachting holiday is the perfect 
time to relax and focus on your health and well 
being,” confirms Heather. “Spa treatments tend 
to enhance relaxation and personal enjoyment 
more than any other activity  
on board.”

Listen to the experts and talk to your 
nearest Camper & Nicholsons broker about 
incorporating well being into your next cruise 
and by the end of the week, after a combination 
of exercise, massage and a nutritional diet,  
you will be feeling thoroughly re-energised  
and relaxed. 

A Expert Tips
1.  Take advantage of your natural 

surroundings.

2. Optimise the calm environment 
on board to completely de-
stress. Excess stress can lead  
to an inability to lose weight.

3.  Water skiing, kayaking, 
windsurfing and snorkelling all 
promote body toning, weight 
loss, strength, flexibility and 
stress reduction.  

4. Squats are the perfect exercise 
to do on board a yacht as they 
require very little space – try to 
do 20-40 squats before lunch 
each day as this will fire up your 
metabolism before you eat.

5.  In the heat drink plenty of fluids. 
Aim for 2.5 litres of water a day, 
and plenty of green or white  
tea. Try not to indulge in too 
much alcohol. 

6. Nutrition plays a major role in any 
healthy lifestyle and your time 
on board can be a fun way to 
learn about different foods and 
experiment with new dishes with 
your chef.

7. Take advantage of the abundance 
of fresh fish available to you and 
ask your chef to incorporate lots 
of leafy green vegetables, lean 
proteins and healthy fats. 

8.  Use fresh ingredients in spa 
treatments for the most 
beneficial results.

A yachting 
holiday is the 
perfect time to 
relax and focus on 
your health and 
well being
HE ATHER HAW THORNE
SPA THER APIST
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CAPTAIN,  SAVANNAH

 Alvin Burkett 

EXPLORE

or a brief introduction into American 
history, walk the Freedom Trail 
around Boston’s most famous 

landmarks including the Old State House and 
the Old North Church. In the midst of the 
city sits a haven of tranquility, The Arnold 
Arboretum of Harvard University. No matter 
what time of the year you visit, the colours and 
variety of flora and fauna will not disappoint.

Another firm favourite is 
the experimental bar, Drink. 
There are no menus here 
so get creative and concoct 
your very own cocktail.

SHOPPING

Every city has its own Rodeo Drive and in 
Boston the fashion aficionados shop on Newbury 
Street. Expect designer classics such as Chanel 
and Burberry interspersed with local retailers such 
as Tobey Grey. If the weather turns, then Copley 
Place is an upscale indoor shopping centre 
featuring over four acres of retail therapy. The 
highend department store, Louis Boston, is the 
place for home décor, music and art. 

DINE ASHORE

Salty sailors will love this nautically themed 
offering on Newbury Street. La Voile (meaning 
The Sail ) fuses elegant French fare with Boston 
favourites. For experimental dining merging 
interesting flavours and whimsical dish names 
such as After the Storm (seaweed, salmon roe 
and mussels), opt for the ultra fine dining 
establishment Asta. Go organic and dine at 
Evoo. With the menu changing daily and all 
produce sourced locally, Evoo is committed 
to inventive, unfussy flavours – farmers and 
fishermen are all credited too for complete 
transparency in farm-to-table dining.

DRINK

For an evening with an edge, Top of the Hub 
offers city vistas, 52 storeys above the skyline 
to the soundtrack of live jazz.  Another firm 
favourite is the experimental bar, Drink. 
There are no menus here so get creative and 
concoct your very own cocktail. Live music is 
a common occurrence in Boston and top of 
the pops is The Beehive. This cool bar hums 
with different acts from different backgrounds; 
expect Blues, Soul, Jazz, Latin and Folk.

Savannah
LENGTH 

36m (118’) 
GUESTS 

8
CRE W 

5
PRICES 

From US$56,000 per week 
CRUISING ARE A 

WINTER Caribbean & the Bahamas 
SUMMER New England

F

LEFT  Beautiful Acorn St in Boston’s Beacon Hill district   
THIS PAGE ,  LEFT TO RIGHT  City views from Top of the Hub; Shopping on Newbury St; Experimental cocktail bar, Drink.

Boston, the gateway to New England, is one of the great 
sailing capitals of the US making it an ideal port to bookend 

your charter. Captain Alvin Burkett, from the 36m (118’) 
motor yacht Savannah, has spent 30 years cruising the 

region and here he offers his top tips for getting the most 
out of your stay in this Ivy League city.

Captain’s travel guide to
Boston

ASHORE

79SEA+I78
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2% 
Age 20+

21.5% 
Age 30+

34% 
Age 40+

24.5% 
Age 50+

16% 
Age 60+

2% 
Age 70s+

Readers of SEA+I are the world’s connoisseurs  
of superlative travel and lifestyle, frequenting the 
finest hotels, resorts, restaurants, clubs and 
boutiques. They are highly discriminating and 
sophisticated with a passion for living life to the  
full, discovering innovations, exploring the latest 
destinations, indulging in exclusive, social sports,  
and collecting unique and priceless works of art. 

Our readers are both male and female, ranging  
in age from mid twenties to late seventies.  
Highly successful, self-made professionals  
and entrepreneurs, they are, without exception,  
well travelled, intelligent and highly regarded  
in the most exclusive social circles worldwide.  
They have an insatiable desire to discover new  
places, people, products and pastimes. With  
an almost unlimited disposable income, they  
are, nevertheless, highly discerning – always  
in search of the unique and exceptional,  
whether that concerns a product, a place  
or an experience.

SEA+I circulates between 10,000 – 12,500 copies 
bi-annually. 8,000 – 10,000 copies are sent directly 
to Camper & Nicholsons exclusive mailing list, 
comprised of A-list clients, who have purchased or 
chartered a yacht, are in the process of purchasing or 
chartering a yacht, or who currently have their vessel 
under management with Camper & Nicholsons. 
1,000 copies are available free of charge at all the 
international boat shows and via various partnership 
networks. SEA+I is also distributed on over 500 
yachts for charter clients. Any remaining copies are 
circulated throughout Camper & Nicholsons offices 
in Monaco, Geneva, Antibes, Palma, London,  
Fort Lauderdale, Miami, Palm Beach, New York  
and Newport.

Camper & 
Nicholsons 
mailing list 
distribution

Camper & 
Nicholsons 
mailing list 
age profile 

7,000
Americas

5,500 
Western Europe

1,500 
Eastern Europe

700 
Asia Pacific

300 
Africa & Middle East

Aston Martin
Single-page advertisment

Officine Panerai
Single-page advertisment

J-Craft
Single-page advertisment

DeWitt
Single-page advertisment

Christophe Harbour
Single-page advertisment

La Chèvre d'Or
Single-page advertisment

Benetti
Double-page advertisment

Ulysse Nardin
Double-page advertisment

Our readers Distribution 
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SEA+I breakdown

68%Male

32%Female
250

Royal families receive Sea+I

Average HHI

$20.4 Million

Average yacht sales transaction value

$8.8
Million
90% Purchase fine  

jewelry every year

45% Purchase luxury 
watches every year

90% Purchase fashion and
accessories every year

69% Stay in a hotal/ 
resort every year

38% Rent villas or  
chalets every year

36% Purchase fine
art every year

80% Make home
improvements every year

Average Net Worth of readers

$150 Million
Average real estate holdings

$11 Million

Yacht owners or potentials with 
inventory over 78ft receive Sea+I

3000

Charter clients or potential 
clients receive Sea+I

6000

Average yacht charter transaction value
$190,000

Readers on average 
own more than 4  
cars and 80% are 
planning to acquire 
new vehicles within 
the next year

73%
Own a car over  
200,00 USD
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Print Run
10,000 - 12,000

Frequency
Spring/Summer
Autumn/Winter

Rate card Publication & closing dates
Issue Cover date Advertisement 

booking deadline
Copy deadline Publication

34 S/S 2016 January January February

35 A/W 2016/2017 July July September

Single page £7,000 €10,000 US$11,000

Double page spread (DPS): £10,000 €14,500 US$15,600 
(Discounts available for multiple bookings)

2nd cover DPS/ inside front cover DPS:  £16,000 €22,500 US$25,000

3rd cover/ inside back cover:  £8,000 €11,300 US$12,500

4th cover/back cover:  £12,000 €17,000 US$18,750 
(No frequency discounts given on cover positions)

Inserts (limited to 1 per issue) Please contact us

Rates for 2016

Advertising Copy
High resolution pdf supplied 
on CD with colour proof  

Cover
Stock   300gsm Silk

Text Pages
Stock  150gsm Silk

Single page trim size 240mm x 300mm

Single page type area 200mm x 270mm

Double page trim size 480mm x 300mm 

Double page type area 450mm x 270mm

Bleed 3mm

Margins 15mm top and bottom 
25mm inside 
15mm outside

Technical specifications

hmalone
Highlight

hmalone
Highlight
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In these conditions Camper & Nicholsons 
International, the official publisher of SEA+I,  
is referred to as ‘Camper & Nicholsons 
International’. The ‘Advertiser’ applies to the person 
or entity booking the space whether an advertising 
agency or client

Rates & Costs
–  All rates quoted are exclusive of VAT, 

which is only applicable in Switzerland.

–  Rates do not include possible technical charges
for modification or creation of an advertisement. 

 If the advertiser requires artwork, sketches, layout, 
photography or processing, or other services or
requirements (collectively ‘production work’), it
shall pay Camper & Nicholsons International
for same.

–   Rates are subject to change with 60 days notice.

Orders & Payments
–  Cancellations cannot be accepted from

Advertisers within two months of
publication date. 

–  Promotions cannot be cancelled.

–  Orders for next or facing positions can only
be accepted subject to availability.

–  It is the Advertiser’s responsibility to notify
Camper & Nicholsons International within seven
days of receipt of any order acknowledgement if
the booking details are incorrect.

–   Payment terms are 30 days prior to publication
release, by cheque or bank transfer. In the event of
a delay superior to 60 days, the Advertiser will be
invoiced additional fees of 2.5% of the contract
rate for administration charges, up to 90 days.

–   If non-appearance of the advertisement occurs
because of the actions or fault of the Advertiser or
his agents, then the Advertiser shall still be liable
to pay in full.

Copy & Materials
–   All copy supplied by the Advertiser is held

at the owner’s risk, and should be insured
against loss or damage.

–   If the Advertiser does not provide finished
copy by the scheduled press date Camper &
Nicholsons International is entitled but not
obliged to repeat copy carried for preceding
period.

–   All advertising material is subject to the approval
of Camper & Nicholsons International.

–   Camper & Nicholsons International will use
reasonable efforts to comply with the wishes of
the advertiser but do not warrant the position, 
reproduction quality and wording.

–  The Advertiser shall indemnify Camper &
Nicholsons International against all claims, 
actions, fines, penalties, damages, losses, liabilities, 
costs and expenses made, brought against or
incurred by Camper & Nicholsons International, 
our agents, representatives or employees or by our
group companies, or agents, representatives or
employees of our group companies which are in
any way connected with the provision by you to us
(including our respective agents, representatives
and employees) of libellous, inaccurate, false or
misleading information.

–  The validity, construction and performance of
this agreement shall be governed by UK law.

Conditions of acceptance




